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Feed Ontario is the province’s largest collective of hunger-relief organizations, 
representing more than 1,200 food banks and community agencies across Ontario.

Together, we distribute millions of pounds of fresh and nutritious food to more 
than 1 million people in need each year. 

As we work to end hunger, our efforts are focused under three key pillars:

FeedON 
We distribute fresh and essential food to food banks across the province.   

Feed Possibility
We provide training, resources, and support to help food banks strengthen their 
programs and operations.  

Feed Change 
We advance research using real-time food bank use data and advocate for 
policy solutions that address the root causes of food insecurity and poverty. 

Feed Ontario has been recognized for its impact, transparency, leadership in the 
sector with accreditations and support from:

Our commitment to Truth and Reconciliation and DEIB
Feed Ontario acknowledges that our work takes place on the traditional and 
ancestral territories of many diverse Indigenous, First Nations, Inuit, and Métis 
peoples. We also recognize the historical and lasting impacts of colonization, 
including the ongoing relationship between colonial systems and food insecurity.

As part of our ongoing commitment to reconciliation, equity, and inclusion, Feed 
Ontario completed both a Truth and Reconciliation audit and a Diversity, Equity, 
Inclusion, and Belonging (DEIB) audit to inform the development of multi-year 
strategies that guide our work in these areas.  

In 2025, we began implementing these strategies and made meaningful progress 
toward our first-year goals. Key initiatives included expanding staff learning and 
development opportunities, advancing internal policies and practices that foster 
equity and inclusion, and providing webinars and educational resources to food 
banks across Ontario.

We believe that advancing Truth and Reconciliation and embedding DEIB 
principles throughout our work are essential to creating an Ontario where 
everyone has access to the food they need and where everyone feels they belong.

Feed Ontario: Working to end hunger
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This year, we provided more food than ever 
before, built new partnerships across the 
province to expand our reach, and responded 
quickly when it mattered most. And none of 
this would have been possible without you.

On behalf of Feed Ontario, the provincial 
food bank network, and the people and 
families we serve, thank you. Your generosity 
and commitment are helping to ensure that 
people facing hunger have access to the food 
they need today, while supporting long-term 
solutions that will help end hunger tomorrow.

Last year, more than 1 million people in Ontario 
turned to food banks for help, visiting services 
more than 8 million times. Once again, this 
marks the highest level of need on record. It is 
a reality that we will never get used to, but one 
we remain committed to addressing.

The impact of hunger on children, seniors, 
adults, and families cannot be understated, 
and its effects extend far beyond the people 
experiencing it. As we shared in our 2025 
Hunger Report, hunger increases strain on our 
healthcare system, disrupts housing stability, 
contributes to homelessness, and challenges 
the strength and resilience of communities 
across Ontario.

We know that when food bank visits go up, the 
health and well-being of Ontarians goes down.

Yet even in the face of growing need, there 
is reason for hope. The generosity of donors, 
partners, volunteers, and communities across 
Ontario continues to make a meaningful 
difference.

Together, we have provided more food than 
ever before, expanded our reach through new 
partnerships, strengthened the resilience of 
Ontario’s food bank network, and responded 
quickly during times of emergency.

Hunger is not a problem that can be solved 
overnight. But when we work together, we 
are making progress by ensuring people and 
families have the food they need today while 
continuing to advance solutions that will help 
reduce the need for food banks in the future.

Thank you for being part of this work and for 
helping build a stronger, healthier, and more 
food-secure Ontario.

When food bank visits go up, it is your support 
that makes the difference.

	ȣ Carolyn Stewart – CEO, Feed Ontario

When food bank visits go up, 
your help makes the difference.
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https://feedontario.ca/hunger-in-ontario/
https://feedontario.ca/hunger-report-2025/
https://feedontario.ca/hunger-report-2025/
https://feedontario.ca/story/when-emergencies-hit-we-support-communities/
https://feedontario.ca/story/when-emergencies-hit-we-support-communities/


When food bank visits went up, we provided  
more food and support than ever before.

25,066,439 lb.
TOTAL FOOD DISTRIBUTED:

1,460,000 L
MILK PROGRAM

2,011,231 lb.
FULL SHELVES PROGRAM

In 2025-26, we provided 

$578,000
to our network through our  
Feeding Possibility! grants.

Additional ways we supported our network:

Provided

18
training sessions 

and webinars.

Supported

80  
food banks in 

achieving their 
Standards of 

Excellence 
accreditation.

Hosted

199
conference 

attendees from 
over 65 food 

banks.

41
projects were funded  

that included...

10
grants to increase  

cold storage  
capacity.

6
new food bank 

programs.

7
technological 

improvements.

6
upgrades to make 
more accessible 

spaces.

6
warehouse 

improvements.

176,855 lb.
CHICKEN PROGRAM

107,940 dozen
EGG PROGRAM

l7,640 lb.
BEEF PROGRAM

24,166 lb.
TURKEY PROGRAM

11,550 lb.
PORK PROGRAM

57,200 lb.
FARM TO FOOD PROGRAM

11,500,704 lb.
FEED COLLABORATION

44,000 lb.
OFIFC* PRODUCE

3,083,976 lb.
METRO ONE MORE BITE

4,556 hampers
EMERGENCY RESPONSE BOXES

* Ontario Federation of Indigenous Friendships Centres
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By working together with food banks, 
community organizations, growers, 
businesses, and supporters, we 
strengthened our collective response to 
hunger. Here are just a few of the ways 
we made an impact together.

We increased access to  
fresh food:
Through our partnership with the 
Leamington Food Hub, we increased 
access to fresh, locally grown food for 
communities across Ontario.

In total, 3.2 million pounds of fresh 
produce, including tomatoes, 
cucumbers, and peppers, were delivered 
throughout the year. To help food 
banks distribute these donations more 
efficiently, we created a mixed pallet 
produce program to provide smaller, 
shareable quantities with the network, 
reducing spoilage and ensuring more 
fresh food reached the people and 
families who needed it most.

Supported by over 30 farms in the 
Windsor-Essex region, we delivered 

fresh produce to more than 30 
communities, including members of 
the Ontario Federation of Indigenous 
Friendship Centres and rural food banks. 
In addition to sharing produce, the Farm 
to Food Program also maximized the 
impact of every donation. Produce that 
was not suitable for inclusion in food 
deliveries was transformed into healthy 
prepared meals, such as soup, at UHC 
Hub of Opportunity’s state-of-the-art 
kitchen facilities. This approach reduced 
food waste, created local employment 
opportunities for culinary apprentices, 
and increased the amount of ready-to-
share food available to communities.

In September, we visited these 
facilities with our partner, Ontario 
Power Generation, whose support 
helps make this innovative program 
possible. Together, we saw firsthand 
how collaboration can increase access 
to healthy food, strengthen local 
communities, and create solutions that 
make a difference.

PARTNER TESTIMONIAL

Being a good neighbour is at the heart of how we operate. Across Ontario, we’re 
dedicated to supporting food security where we live and work—partnering with 
Feed Ontario and its local food banks, volunteering our time, and investing in 

programs that help ensure families have reliable access to nutritious food. It’s one of the 
ways we’re helping to build stronger communities.”

	ȣ Adam McClare – Director, Brand Management  
Ontario Power Generation

When food bank visits went up, 
we built solutions together.
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PARTNER SPOTLIGHT

For the past five years, Longo’s has supported Feed Ontario through its Neighbours 
in Need Campaign, helping to ensure food banks across the province have access to 
nutritious food for the people and families they serve. 

Through this partnership, Longo’s donates between 80 and 120 pallets of food each 
year in support of our Full Shelves Program. This includes essential staples such as 
peanut butter, granola, pasta sauce, diced tomatoes, dry pasta, lentils, chickpeas, and 
black beans that help food banks provide healthy options throughout the year. 

Together, we are making sure that shelves stay stocked, and families have access to 
the food they need.

We expanded capacity in Northern Ontario:
As more people across the province 
turn to food banks for support, we are 
strengthening our network’s capacity 
to help food banks respond to growing 
demand in their communities. 

This year, we partnered with Food 
Banks Canada and local businesses to 
support the expansion of the Cochrane 
Food Bank’s warehouse space.

Cochrane was identified as a priority 
region, where limited warehouse 
capacity made it difficult for the food 
bank hub to receive and distribute 
enough food to meet growing need 
across Northeastern Ontario.

As a result of this collaborative effort, 
the Cochrane Food Bank can now 

operate five days a week and extend 
its reach further north, helping address 
critical service gaps in First Nations 
and remote communities. Since the 
expansion, the food bank has welcomed 
six new agency partners, increasing its 
network from 15 to 21 organizations serving 
communities across the region.

The additional capacity has also 
strengthened support locally, allowing 
the Cochrane Food Bank to increase 
the number of people it serves by 
40%. Together, these initiatives have 
strengthened the region’s ability to 
respond to rising demand and improved 
access to food for communities across 
Northeastern Ontario.

This year, Hydro One employees and their supporters raised an incredible $165,130 in 
support of Feed Ontario through an annual golf tournament organized by their Power to 
Give Committee. This included a matched donation from Hydro One’s Employee Giving 
Program, amplifying the organization’s impact.

As a FeedON pillar sponsor, Hydro One helped food bank shelves stay full across Ontario by 
providing over 330,000 meals for people facing hunger.

PARTNER SPOTLIGHT
HYDRO ONE EMPLOYEE 
GIVING PROGRAM AND 

CORPORATE MATCH
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We responded when communities needed support: 
Feed Ontario plays an essential role in coordinating emergency food support 
across the province by working closely with partners to respond when 
communities face unexpected or urgent need. 

From wildfires and floods to infrastructure failures and food shortages, we 
helped supply emergency food support to communities in urgent need, 
including Gravenhurst, Bracebridge, Manitoulin Island, Pikangikum, Fort Frances, 
Kashechewan, and Nibinamik, ensuring they had access to food during times of 
crisis.

This year, severe weather events in southern and central Ontario also created 
widespread challenges, including extended power outages, road closures, and 
limited access to food and water. In response, we worked alongside food banks, 
governments, and emergency response partners to coordinate shipments of food, 
water, and essential supplies to affected communities. 

These efforts were only possible through strong collaboration and partners. 
Food was sourced through partners such as North York Harvest Food Bank’s 
FoodReach program and Food Banks Canada, packed into hampers with support 
from GlobalMedic, and stored, transported, and distributed with the help of key 
partners, including Ontario Corps, Highlight Motor Group, Polaris, Regional Food 
Distribution Association (RFDA), and The Salvation Army. Additional financial and 
food support was provided by Hydro One, Ontario Power Generation, and Farm 
Boy.

Across the province, local food banks rose to the occasion by operating in difficult 
conditions, supporting emergency shelters and warming centres, and ensuring 
their communities had access to food and support when it was needed most.

Together, these efforts highlight the strength of Ontario’s food bank network and 
the power of partnership in helping communities respond to a crisis.

PARTNER TESTIMONIAL

As a national transportation leader, Highlight Motor Group has the infrastructure, 
expertise, and network to move critical food supplies quickly and efficiently. Feed 
Ontario relies on partners like us to bridge the gap between surplus and scarcity 
— ensuring nutritious food reaches families in need without delay. In short, 

Highlight Motor Group’s support isn’t just helpful — it’s essential. This is a moment where 
logistics saves lives, and we’re proud to be part of the solution. ”

	ȣ Eileen Warren – General Manager of Logistics, Highlight Motor Group
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We strengthened equity across our network: 
Feed Ontario and food banks across the province share 
a commitment to ensuring that every person, family, and 
community can access the food and support they need, no 
matter where they live.

Together, we are working to strengthen equitable access 
across the network by identifying shared priorities, 
building strong partnerships, and developing solutions 
that help food banks better serve their communities. This 
includes sharing warehouse space and resources, creating 
new programs for food banks in remote and underserved 
areas, and expanding opportunities for collaboration and 
knowledge-sharing across the network.

This work is guided by Feed Ontario’s Network Equity 
Committee, a group of leaders and representatives 
from food banks across the province who bring diverse 
experiences and perspectives to help strengthen food 
access and advance equity throughout the network.

We are grateful to the members of Feed 
Ontario’s Equity Committee for their 
leadership and commitment, including 
representatives from: 

Agape Centre, Cornwall

Blind River Food Bank, Blind River

Brantford Food Bank, Brantford

Clarington East Food Bank, Newcastle

Cochrane Food Bank, Cochrane

Daily Bread Food Bank, Toronto

Food Banks Mississauga, Mississauga

Helping Hand Food Bank, Tillsonburg

Manitoulin Family Resources, Manitoulin

Timmins Food Bank, Timmins

PARTNER SPOTLIGHT

Farm Boy’s continued partnership delivered record-breaking support this year, which was 
driven by the incredible enthusiasm and generosity of its store teams and customers. 
Through its in-store campaign, Farm Boy raised more than $400,000 to help strengthen 
food security across Ontario.

Farm Boy also committed $200,000 in funding, with $100,000 supporting FeedON and 
$100,000 supporting Feed Possibility, and contributed in-kind food donations to food banks 
across the network.

Together, we are increasing access to healthy food and helping communities respond to 
growing need. 

At Farm Boy, supporting our neighbours is part of who we are, and we’re proud 
to be a partner of Feed Ontario. Through the generosity of our customers, we 
have been able to help Feed Ontario strengthen food access and community 
supports, making a real impact with families across Ontario.”

Alessandra Bisaillon – Head of Marketing and Communications, Farm Boy
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As food bank visits continued to rise across Ontario, our corporate and retail 
partners responded with generosity, innovation, and a shared commitment 
to helping communities facing hunger. Through food donations, funding, and 
investments in food bank capacity, they helped strengthen our network’s 
ability to respond to growing demand and support people and families across 
the province.

 : A partnership with lasting impact.
Metro’s partnership has played an essential role in helping Feed Ontario and 
the provincial food bank network respond to rising need.

Through the One More Bite program, Metro connected food banks with 
local Metro, Food Basics, and Adonis stores, increasing access to fresh food 
while reducing food waste in communities across the province. This year, 282 
participating stores provided more than 3 million pounds of food to 73 food 
banks across Ontario.

Metro also made significant investments in our network’s capacity to serve 
communities through its Shared Kitchens initiative. With Metro’s support, 
four new community kitchens were opened at food banks in Renfrew, Orillia, 
Thunder Bay, and Oakville. These spaces support culinary programming, 
professional training opportunities, community outreach, and food rescue 
innovation, while creating welcoming places for people to connect, learn, and 
enjoy healthy food together.

Over the next three years, Metro will continue supporting the expansion of 
Shared Kitchens across Ontario, helping food banks strengthen their capacity 
to respond to local needs, increase access to healthy prepared food, and build 
stronger community connections.

When food bank visits went 
up, our partners responded.

METRO developed its 
Shared Kitchens program 
to respond in a tangible 
way to evolving community 
needs identified alongside 
food banks and partners. 
In collaboration with Feed 
Ontario, the initiative 
supports the development 
of collective kitchen spaces 
that help expand access 
to healthy and nutritious 
food, while fostering 
learning, collaboration and 
a sense of belonging within 
communities. We are proud 
to work with Feed Ontario 
to bring this program to 
life across the province 
and to create a lasting, 
meaningful impact in the 
communities we serve.”

	ȣ Marie-Claude Bacon 
– Vice President, 
Public Affairs and 
Communications, 
Metro
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Through its annual fundraising campaign, the LCBO raised an incredible 
$898,841, helping provide 1,797,682 meals for people facing hunger across 
Ontario. More than 690 stores participated in the campaign, demonstrating the 
commitment of LCBO employees and customers to supporting communities 
across the province.

In addition to fundraising efforts, 83 LCBO employees from five regions 
volunteered their time at local food banks, providing hands-on support to 
organizations responding to growing demand.

Responding to growing need together.
Behind every meal, food delivery, and program is a network of partners committed 
to making a difference. Through fundraising campaigns, employee giving initiatives, 
volunteerism, and food donations, our corporate partners helped strengthen food 
banks and increase access to food for people and families facing hunger across 
Ontario.

Together, 218 corporate partners supported Feed Ontario’s work this year making an 
incredible impact.

For the past two years, Kellanova has provided annual support of $25,000 to 
Feed Ontario. This ongoing partnership helps strengthen food banks across the 
province and ensures support is available when and where it is needed most.

During Hunger Action Month, CMI provided $25,000 in support of Feed Ontario’s 
work and helped raise awareness about the realities of hunger in Ontario. Their 
support contributed to a province-wide campaign that encouraged people to 
learn, advocate, volunteer, and take action in their communities.

Through its annual Shake Days campaign, MOVATI Athletic raised $47,861 and 
Gruppo Nutrition donated $4,169 from shakes sold in support of Feed Ontario. 
In addition to fundraising, MOVATI team members volunteered with Food 
Banks Mississauga, demonstrating their commitment to supporting healthier 
communities across Ontario.

3.7M+
meals  

provided

$1.8M+
funds  
raised 

24
fundraising 

events

LCBO employees have shared that food security is an issue that matters deeply 
to them, and their feedback inspired us to take action. Through our Support Local 
in-store fundraising campaign and thanks to customer support, we raised over 

$890,000 for Feed Ontario. We’re incredibly proud to help ensure more families across the 
province have access to the nutritious food they deserve.”

	ȣ Siobhan Scott - Director, Sustainability & Social Impact, LCBO
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PARTNER SPOTLIGHT

Since 2022, the McCarthy Tetrault Foundation has shown their commitment to 
giving back to their community through their ongoing and dedicated support 
of Feed Ontario. McCarthy Tetrault has made a lasting impact for those in need 
across the province through their continued annual contributions to our work to 
end hunger. Their generosity truly demonstrates how long-term partnerships can 
create meaningful change. 

Foundations play an essential role by helping Feed Ontario and food banks across 
the province turn ideas into actions. Their investments support essential and 
innovative programming, build and strengthen infrastructure, and create more 
opportunities to address hunger in ways that have lasting impact.

This year, family and corporate foundations provided incredible support to Feed 
Ontario programs and services, strengthening our ability to meet growing demand. 

Other Foundational Partners
Flamingo Foundation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                $8,000

3M Foundation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                       $6,753

Robert & Evelyn Mayo Family. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                          $6,500

Fondation Morley et Rita Cohen . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       $5,000

Henry and Berenice Kaufmann Foundation . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                             $5,000

The Norman and Margaret Jewison Charitable Foundation . . . . . . . . . . . . . . .               $5,000

R & M Lang Foundation . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                              $4,000

The Hamel Family Foundation . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                        $4,000

Philip Fox Fund . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                      $3,000

Grenadier Foundation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                 $2,500

Alex & Nancy Christopher Family Foundation . . . . . . . . . . . . . . . . . . . . . . . . . . .                           $2,000

Gary Komar and Jane Fox Komar . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                      $2,000

Irvin Klinghofer Charitable Fund . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       $2,000

Jerome Mourits Gifting Fund . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                           $1,500

Horn Family Fund . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                     $1,000

Lynne Hardwick . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                      $1,000
FUSCO FAMILY 

CHARITABLE TRUST

DANIEL KOCH 
& LESLEY 

MACPHERSON-KOCH
KAREN, DYLAN & 

JASMIN KRCMAROV

JEWISH FOUNDATION 
OF GREATER 

TORONTO

$123,909 
supported the purchase of 
culturally appropriate food, 

special programs such as the 
fresh hampers program and 

mixed skid program 

$100,000 
supported the Farm to Food Program 

$40,000

$18,185$25,000
supported the FeedON program

$15,000 $11,500

$25,000

$15,000

When food bank visits went up, 
foundations helped strengthen 
our network.  
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At a time when the rising cost of living is 
affecting nearly every household across 
Ontario, our individual donors continued to 
show extraordinary generosity. Through one-
time donations, monthly contributions, legacy 
gifts, employee campaigns, and community 
fundraising initiatives, supporters from across the 
province came together to help ensure people 
and families in need had access to food and 
support.

Every donation makes an impact. 
This year, individual donors contributed more than $1.44 
million in support of Feed Ontario’s work, helping provide 
more than 2 million meals across the province. From monthly 
and legacy donors to those who chose to give gifts of 
securities, every contribution helped strengthen our network’s 
ability to respond to growing demand.

Sharing stories that inspire action. 
Through our donation campaigns this year, Feed Ontario 
shared stories that helped illustrate the realities of food 
insecurity and deepen supporters’ understanding of hunger in 
Ontario. Together, these campaigns raised $148,776, including 
our most successful holiday campaign to date, which raised a 
record-breaking $88,866.

Matching partnerships with Turkey Farmers of Ontario and 
Evolve ETFs further amplified the impact of donor generosity, 
helping to provide nearly 300,000 meals for people facing 
hunger.

Taking action together. 
Support came in many forms this year. Ontario Public Service 
staff and volunteers raised $63,540 through employee-led 
fundraising campaigns, and Ontario Health CARES raised 
over $5,200 and continues to actively fundraise to support 
Feed Ontario.

Across the province, countless individuals also gave their 
time, raised awareness, advocated for change, and donated to 
help people facing hunger.

These efforts show that every action, no matter the size, 
makes a difference.

When food banks visits went up,  
people made the difference. 

I donate to Feed 
Ontario because 
you make a big 
difference to those 
struggling to feed 
their families.”

	ȣ Anonymous  
Annual Donor

I donate to Feed 
Ontario because 
your critically 
important work 
supports families 
and brings 
awareness to food 
insecurity in our 
country.”

	ȣ Anonymous  
Monthly Donor

$1.4M+
raised

$116K
in gifts  

of securities

2M+
meals  

provided 

$219K+
from mid-level 

and major  
donors 

$28K
given  

each month 

540+
monthly  
donors
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Expenses
Serving. . . . . . . . . . . . . . .              1 million+ Ontarians

How we support our mission %

Operations, 
Programs, and 
Services 90
Full Shelves 3
Fund 
Development 2
Administration 5

More information is 
available in Feed Ontario’s 

Audited Financial 
Statements

Revenue
Supporting. . . . . . . . . . .            Over 140 Food Banks

How we invest in our mission %

Gifts in Kind 74
Corporate, 
Community, 
Grants, and 
Foundations*

19
Individual Giving 5
Membership Dues 2
Investment 
Income <1

93 cents
of every dollar 

goes directly to 
programs and  

supports for our 
network!

1,200+ 
food banks and  

hunger-relief 
organizations in the 

Feed Ontario  
network!

*does not include deferred revenue
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Board of Directors
Wayne VanderWees, Chair
Founder, Freight Managers Inc.

Maureen A. Ford, Vice Chair
Manager and strategic planning professional

Steve Bhatti, Treasurer
Vice President, Operational Risk, CIBC

Dan Irwin, Corporate Secretary
Executive Director, Partners in Mission Food 
Bank

Meghan Nicholls, Past Chair
CEO, Food Banks Mississauga

Christine Clark Lafleur
Executive Director, Port Cares

Robin Bailey
Executive Director, Feed Halton

Audrie Bouwmeester
Manager, School Programs, Dairy Farmers of 
Ontario

Heather Hayes
Director, Orangeville Food Bank

Sean McFarling
General Counsel, LIUNA

Natalie Spooner-Bourgogne
Interim CEO, Ottawa Food Bank

Mark Kmill
Operations Manager, Regional Food 
Distribution Association (RFDA)

Nicole Gourley
Chief Operating Officer, Circular Materials

This report reflects the collective work and effort of thousands of people who are committed to addressing hunger in Ontario. 
We are grateful to our food bank network, donors, volunteers, partners, foundations, staff, and Board of Directors for the 
leadership, generosity, and dedication that made this work possible.

Together, we are helping ensure people and families have access to the food they need today, while supporting long-term 
solutions that will help end hunger tomorrow.

Thank you for making a 
difference this year.  
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Thank you to our  
Financial Partners

Transformational Donors ($500K+)

Pillar Sponsors

$100,000+

$50,000+

$25,000+

HYDRO ONE 
EMPLOYEE GIVING 

PROGRAM AND 
CORPORATE 

MATCH

PULLET 
GROWERS OF 

CANADA
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Thank you to our  
Financial Partners
2041942 Ontario Inc
A. Marwaha Medicine Professional 		
Corporation
AGX IT Consulting
Alta West Mortgage Capital Corporation
AMAPCEO
Anish N Kapadia MPC
Association des enseignantes et des 	
				    enseignants franco-
ontariens (AEFO)
Beau’s Brewery
Berkeley Inc.
Canada Helps
Canada Welding Supply Inc.
Candian Product Stewardship Council
Cargill Limited
CIBC
College of Nurses of Ontario
Copper Creek Golf Club
Crawford Chondon & Partners LLP
Dr. S. Alibhai Medicine  
	 Professional Corp.
EDPRO Energy Group Inc.
Egg Farmers of Ontario
Enbridge Gas Distribution
Erie Custom Computer Applications
Evans Investment Counsel
Evergreen Crematorium
Evolve ETFs
Farm Credit Canada
Farm Mutual Reinsurance
Fidelity Investments Canada ULC
Flat Rock Cellars Ltd.
Food Banks Canada
Gore Mutual
Greenridge Financial
Gruppo Nutrition
Heathbridge Capital Management Ltd.
Hydro One Inc.
Junior Farmers’ Association of Ontario
Lerners LLP

Manulife Financial
Maple Leaf Foods Inc.
Meldrum Horne & Associates
Meridian Credit Union Limited
Minor Brothers Country Living
Municipal Finance Officers’ Association  
	 of Ontario
Netchem Inc.
Northern Credit Union
NuttyHero Inc.
OMAA
OntarioMD
Ontario Provincial Council of Machinists
OPSEU Head Office
Oxytech Industries Inc.
Parrish & Heimbecker Limited
Primarius
RBC Foundation
River Valley Golf & Country Club
Saven Financial
Scandinave Spa Blue Mountain
Scene Limited Partnership
Scott Construction Group
SeCan Association
SiteOne Landscape Supply
Solace Corporation
Sun Life Financial Southern Ontario
TCF Canada (The Cheesecake Factory)
TD Bank
The Archives Association of Ontario
The Shadigee Investment Corporation
The Toronto Star
Toronto Steel Buyers
Trisura Guarantee Insurance Company
Turkey Farmers of Ontario
TVO (Television Ontario)
United Way of Eastern Ontario
United Way of Greater Toronto
WeirFoulds LLP
Westland Insurance Inc
Whole Foods Market Services Inc.
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Thank you to our  
Food and Transportation Partners
Food Partners

Transportation & Logistics Partners

Fresh Food Partners
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For more information, visit  
feedontario.ca 

or contact 
Stephanie Ashton-Smith  
Vice-President Partnerships and Development 
stephanie@feedontario.ca 

CHARITIBLE NO. 885260968RR0001

mailto:stephanie@feedontario.ca

